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Lockdowns led to 12% fall in llquor sales in FY21: CIABC

NEW DELHI, May 27;
Nationwide lockdowns that
were necessitated due o the
Corona pandemic impaet-
ed sules of IMFL (a Indian
made forcign liquor) prod-
ucts across Indis in 2020-21
with overall sales dropping
by 12 per cent, seeording to
CIABC, the apex body of the
Indian alcoholic beverage
industry.

Though the sales picked
up in the second half of 2020-
21 in most parts, the Stites
which impesed high Corona
cess and other taxes affer
the first wave of Coyid-19
showed poor recovery.

The total sales of IMFL
produgts in 2020-21 was
305 million cases (9 litres
cach) which is nearly 12 per
cent below the previous vear,
says the data compited by the
Confederation of Indian Al-

coholic Bevernge Companies
(CIABC).

After an extremely poor
first quarter (April-June 2020-
21) due 1o Covid lockdowns,
sules showed positive trend
on an all India basis. improy-
ing through cach quarter, and
finally ending the year with
i robust performance in the
fourth quarter (January to
March 2021), said the apex
body of the Indian alcoholic
hevernpge industry,

While the liguor sales fell
by a whopping 42 per cent
in Q1 of the last fiscal, it
declined by 9 per eent in Q2
and 1 per cent in Q3, before
showing a recovery of 6 per
cent in Q4.

The top five states in terms
ofrecovery insales were Ma-
harashtra, Goa, Haryoang, Hi-
machal Pradesh and Uttara-
khand, while West Bengal,

People queuae outside a liquor store in Guwahati earlier this month. (P77 file)

Rajasthan and Chhattisgarh
recorded decline in sules.
CIABC Director Gen-
eral Vinod Gini said: "Many
states showed positive trepd
through the quarters, and
even though maost states were

unable to fully recover vol-
ume lost in first and second
quarters. strong performance
in third and fourth quariers
reflects fundamental strength
inthe market. ltalso conflrms
that there is no lasting shift

agninst aleoholic bevermges
in consurmption baskets.”
The CIABC DG pointed
out that some States remained
a matter of concemn where
sales did not pick up or picked
up way below mational trend.

"Incidentally, the majority
of these stutes are ones thast
imposed high cess/tax during
the first wave of Covid, and
unlike other states did not
withdraw or reduce it. West
Bengal and Chhattisgarh
also made changes in the
route-to-market which may
have suppressed the market's
natural uplift”.

G furthersaid the trends
confirm yet again thutaleahol
is a price elastic product,
"The inclination of some
State Governments (0 impose
high taxes onaleohol, assum-
ing it will yield greater rev-
enues, is greatly misplaced.
Sales figures clearly show

that fall in sales on aceount of

higher mxes negates expected
increase in Government's
revenues. Higher prices on
acpount of higher taxes not
only lower case sales, they

wlso foree consumers down-
trade to cheaper options.
Thus tx collection perbottle
also goes down, leading to
disproportionately higher
loss in tax revenyes.”

CIABC has also said that
some states applicd changes
in the route-to-market with-
out careful consideration
of possible adverse conse-
JUenees.

For instance, in Chhat-
tisgarh introduction of super
distributor has led to sup-
pression of sales, and in West
Bengal mid-year changes
in excise policy have led 10
further decline in siles.

"We nre also concerned
regarding Meghalaya, where
propesed introduction of su-
per distributor where there
15 no need for it, may lead
1o collapse of sales," Giri
noted. (TANS)



