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Indian-made foreign liquor
volumes grow 14%in FY23

The industry rebounds from the pandemic-led challenges, sets new growth trajectory.
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hisky continued to

dominate the alco-

holic beverage sec-

tor with estimated

sales of 243 million
cases, accounting for 63% of the total
market. However, after witnessing a
prolonged decline in sales, gin has had
areversalin fortunes and is poised for
growth in the Indian-made foreign
liquor (IMFL) segment.

In 2022-23, sales of IMFL products
in India gained significant momentum,
reaching 385 million cases, up nearly
14% froma year ago, and about 1 2% over
the pre-covid period of 2019-20.

Accordingtoareport by the Confed-
eration of Indian Alcoholic Beverage
Companies (CIABC), the IMFL indus-
try has fully recovered from the adverse
effects of the pandemic with fairly con-
sistent sales across most states.

While the western region witnessed
astellar 32% growth, the eastern region
clocked 22% growth. Sales in the North
and South were lower at 16% and 9%
respectively. However, the South
remained the largest contributor to
sales volumes with a 58% share fol-

lowedby the Westand East at22% BACK ON TRACK

cach, while northern states con-

Gaining momentum

The IMFL industry has witnessed fairly consistent sales across most states
post-covid, with southern region being the largest contributor, according to CIABC
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the changesinexcise policies, and una-
vailability ofmany brands, Delhi main-
tained & healthy annual growthrate of
36%. This was primarily on the back of
a strong first quarter of FY23, when
variousschemesand promotions were

Thereisaneed forurgent policy inter-
ventionsin the absence of which, sales
may start dipping this fiscal year,” said
Vinod Giri, direcmtor general, CIABC.

While most statessaw an increase in
sales, Uttar Pradesh, Uttarakhand and

tributed 16%. WHILE the western CIABC expects the
y ~ rosanls ; _region witnessed a growth momentum
C L\.l.“" fepresenting th(: mter- g Jiar 3% growth, to slow down this FY
estsof hmls such as Radico l}i]_altan the eastern region with a modest
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Pvt. Ltd, and Jagatjit Industries Ltd,

ACCORDING to THE share of Indian
CIABC, imported products in 21,000-
brands, including plus price segment
those bottled here, rose from18% in
grew 35% over FY22 FY22to20%in FY23

poorperformer. It haseither had flat or
negative growth in the last seven quar-
terssince the second quarter of FY22.
CIABC said it could be due to highcon-
sumer prices, and possible infiltration
fromneighbouringstates. Thestate has
taken steps toreduce prices, which may
havea positiveimpact on liquorsales.

Punjab led the growth charts with a
51%increase over last year possiblydue
to positive effectsof the new excise pol-
icy, where the IMFL segment was his-
torically very sluggish and insignificant
interms of volumes, when compared to
neighbouringstates such asHimachal
Pradeshand Uttarakhand.

According to the CIABC, imported
brands, including bottled in India cate-
gories, grew 35% over FY22to around
9.5 million cases. Of this, scotch whis-
kiesaccounted foralittleover 8 million
cases. The bottled-in-origin (BIO) cate-
gory foralcohol isbottled where it was
produced, while bottled in India. or BII,
refers bulk imports that are bottled in
India. “Free trade agreements, espe-
cially the one with the UR, will have a
bearing on India’s premium whisky
segment. Scotch whiskies are now not
only bigat 8 million cases per annumof
sales, but are also growing at4.0% year-
on-year. The extent of concessions
given under the FTA will deter-
mine the extent of the impact the
Indian premium whisky sectorwill
take,” added Giri.

The premiumization trend, too,
continuedwith higher-priced seg-
mentsgrowing faster than therest,
and share of brands above 1500 per

compiles data from the excise sales
records of states and contributions
from private players.

CIABC expects the sector’s growth
momentum toslow down thisfinancial
yearwith sales of 412-415 million cases
(each casecontains 9 litres), ora modest
growth of 7-8%.

Despite facing disruptions following

launched to cleartheexisting stock in
anticipation of the impending changes
totheexcise policy. In the first quarter,
the city saw 250% sales growth, but the
subsequent three cuarters witnessed
neutral ornegativesales trends.
“Sales growth (in Delhi) is trending
downwards, reaching a negative range.

Telangana's sales declined 6%, 1%and
3%, respectively. In fact, salesof the two
northern states fell in all four quarters.
“In Uttar Pradesh, traclitionally country
liquorsellsmore, and the slowdownin
IMFL thistime has got masked by that
category,” added Giri.

Telangana has also been a consistent

750mlbottleis now at 20%, orone
percentage point over the previous
year. The 1,000-plusprice segment is
dominated by imported products, but
theshare of Indian products in this seg-
ment rose from 18% in FY22t0 20%in
FY23, indicating faster growth for
Indian products, compared to
imported products.



